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Understanding how People Recall Conversation in Instant Messaging
Based on Different Attributes. (429 )
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Keywords have been widely applied to conversation searching system in
instant messaging; however, people may not remember specific contents,
|WhiCh means this keyword-centered design may be infeasible and causes
di

ifficulties during searching. Therefore, this study focuses on finding out
attributes for users to recall instant messaging conversations and providing
recommendations for designers to design tools helping users retrieve
conversation more effectively.

An experiment was conducted with 29 participants. They were asked to
chat with others through instant messaging and take recall tasks one week|
later. The results of the recall task indicated what kind of attributes could
be recalled more easily and design implication were also discussed.




